
omnibus

24 hours – NightLine

What is an omnibus?
It’s a population representative survey conducted at regular 
intervals. The survey costs are shared by clients who buy into it on 
a per question basis, making it more cost-effective than setting up 
your own bespoke survey. You have the assurance that all the data 
from your questions remains confidential to you, whilst you can 
access a broad range of demographic details for cross-analysis. 

Why would I use NightLine?
When you simply must have the results ASAP!  A last minute 
requirement for data. An issue that’s blown up from nowhere.  
Need FAST consumer feedback? NightLine fits the bill perfectly.  
It’s our super speedy version of our OnLineBus service.

How does it work?
Well, it’s all done through an online self-completion 
questionnaire. Invitations to complete the questionnaire are 
emailed out to a sample of GB online panellists who have agreed 
to participate in market research. It’s open for a limited time period 
and then closed off when the required sample profile has been 
achieved. Questionnaire filters and data checks are automatically 
applied during the course of the self-completion questionnaire, 
resulting in high quality data collection.

The first 24-hour-turnaround omnibus. It’s so fast that you can ask a question today and have the results in your 
hand tomorrow.

What type of research could I use  
NightLine for?
Quick turnaround, super fast, general public opinion, or speedy  
consumer feedback. 

How long does it take to get my results?
Our experienced team will provide you with all the assistance you 
need in questionnaire design and analysis. With a 24 hour delivery 
turnaround there’s no time to spare, so it’s just as well we have 
developed extremely efficient systems to provide excellent levels of 
advice and service.

What research insights have you provided  
in 24 hours?
• 	A snapshot of the short break holiday market and how it’s likely to 		
	 develop over the next 5 years
• 	What would make a supermarket’s shoppers switch from branded 		
	 to own label products
• 	Which of the short-listed slogans for a new campaign are really the 	
	 right ones to invest in developing
• 	The most up-to-date profile of bottled water drinkers
• 	Which flavours would be best to place in a savoury snack  
	 multi-pack
• 	Which ad is going to communicate the right message to  
	 potential customers
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The fastest omnibus 
is here. Whoever you want to talk to, talk to TNS, the omnibus world leaders. 

Emma Dolby 020 7160 5546, emma.dolby@tns-global.com    Anita Emery 01372 825 800, anita.emery@tns-global.com




