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Following 5 months of decline, overall consumer
confidence has seen a small improvement in Novemlber
on a seasonally adjusted basis

Contact

Chart 1 - Nationwide Consumer Confidence Index UK Economic Situation - 6 Months .
Jonathan Harrison

Director

TNS Research International
222 Gray’s Inn Road
London

WC1X 8HB

United Kingdom

% of consumers

Tel: +44 (0)20 7160 5669
Email: jonathan.harrison@tns-ri.co.uk
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The Expectations Index continued to post weak
results in November

Contact

Chart 3 - Expectations Index UK Employment Situation - 6 months A
P i Jonathan Harrison

Director

TNS Research International
222 Gray’s Inn Road
London

WC1X 8HB

United Kingdom

% of consumers

Tel: +44 (0)20 7160 5669
Email: jonathan.harrison@tns-ri.co.uk

Source: TNS-RI research for Nationwide
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The Present Situation Index was stable in November,
following a couple of months of marginal declines

Chart 2 - Present Situation Index UK Economic Situation — Current
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Contact

Jonathan Harrison
Director

TNS Research International
222 Gray’s Inn Road
London

WC1X 8HB

United Kingdom

Tel: +44 (0)20 7160 5669
Email: jonathan.harrison@tns-ri.co.uk
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The Spending Index continued to maintain its
comparatively stronger performance this month,
gaining 2 points to close at 77

The Spending Index continued to consumers being more inclined to  time to buy a flat/house or car, half
maintain its comparatively stronger take advantage of the discounting  disagree and in fact believe it’s a
performance this month, gaining 2  activity instigated by white and ‘bad’ time for such purchases.
points to close at 77. brown goods retailers prior to the

: . Christmas period.
This marginal improvement was

solely due to the enhanced As for major purchases, while one
disposition towards household quarter of the consumers continue

purchases, largely due to to consider now to be a good
Contact
Chart 4 - Spending Index Household Goods - 6 months

Jonathan Harrison
Director

TNS Research International
222 Gray’s Inn Road
London

WC1X 8HB

United Kingdom

% of consumers

Tel: +44 (0)20 7160 5669
Email: jonathan.harrison@tns-ri.co.uk
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Consumers’ expectation of house prices continues to
be depressed for the fourteenth consecutive month

Consumer House Price Forecast - Point Estimate Major Purchases - 6 months

% of consumers
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Contact

Jonathan Harrison
Director

TNS Research International
222 Gray’s Inn Road
London

WC1X 8HB

United Kingdom

Tel: +44 (0)20 7160 5669
Email: jonathan.harrison@tns-ri.co.uk
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Nationwide Consumer Confidence Index (seasonally adjusted). May 2004 = 97
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Consumer responses (non-seasonally adjusted)
Present Situation: consumers’ view of the current economic and employment situation
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Expectations: consumers’ view of the economic and employment situation in six months’ time
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Spending confidence — Major purchase e.g. house or car
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The Nationwide Consumer Confidence Index
is compiled in partnership with Nationwide
Building Society.

Indices are produced using a mix adjusted
Nationwide Consumer Confidence
Methodology which was introduced with
effect from June 2008. Indices are seasonally
adjusted using the US Bureau of the Census
X12 method. Currently the calculations are
based on a monthly data series starting

from May 2004. Figures are recalculated
each month which may result in revisions to
historical data.

For November, the TNS Research International
research for Nationwide took place from 24th
October to 20th November 2011 with 1,000
people.

The House Price Expectations data is based
on a balance of people who believe that

e

house prices will be higher in six months time
against those who think they will be lower in six
months time.

The NCCI Index was first published in May
2004.

Contact

Jonathan Harrison
Director

TNS Research International
222 Gray’s Inn Road
London

WC1X 8HB

United Kingdom

Tel: +44 (0)20 7160 5669
Email: jonathan.harrison@tns-ri.co.uk
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