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Falling for the fifth time in an as many months, overall
consumer confidence in October has fallen off its earlier
nadir, recorded in February this year
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The Expectations Index took the largest hit this
month and like NCCI, recorded the lowest ever
score in its history

Chart 3 - Expectations Index UK Employment Situation - 6 months
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Source: TNS-RI research for Nationwide
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The Present Situation Index recorded the second lowest
score in the history of the Index in October
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Consumer disposition towards spending
continues to be strong in October

The Spending Index fell by only 2
points this month to close at 75
and continues to be the strongest

performing Index since May 2010.

Somewhat optimistic views about
the present as a ‘good’ time for
major purchases has changed
little since September with nearly

Chart 4 - Spending Index

a quarter of the consumers owing to the escalating energy
continuing to be fairly buoyant prices causing consumers to
about a house/car purchase, substitute discretionary spend into
probably as a result of expectations day to day essential costs.

of the 0.5% interest rates to

continue well into the foreseeable

future. However, disposition

towards household purchases has

worsened marginally, probably
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Consumers’ expectation of house prices has
remained subdued for more than a year now
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Nationwide Consumer Confidence Index (seasonally adjusted). May 2004 = 97
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Consumer responses (non-seasonally adjusted)

Present Situation: consumers’ view of the current economic and employment situation

UK Economic Situation - Current
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Expectations: consumers’ view of the economic and employment situation in six months’ time

UK Economic Situation — six months’ time
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Household income - six months’ time
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Spending confidence — Major purchase e.g. house or car
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Spending confidence — Household goods e.g. white/brown goods
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The Nationwide Consumer Confidence Index
is compiled in partnership with Nationwide
Building Society.

Indices are produced using a mix adjusted
Nationwide Consumer Confidence
Methodology which was introduced with
effect from June 2008. Indices are seasonally
adjusted using the US Bureau of the Census
X12 method. Currently the calculations are
based on a monthly data series starting

from May 2004. Figures are recalculated
each month which may result in revisions to
historical data.

For October, the TNS Research International
research for Nationwide took place from 26th
September to 23rd October 2011 with 1,000
people.

The House Price Expectations data is based
on a balance of people who believe that

3%

house prices will be higher in six months time
against those who think they will be lower in six
months time.

The NCCI Index was first published in May
2004.
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